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[2] BBA-301(N) [3]
(E) What is brand repositioning ? | y g 7. What should be the characteristics of an effective copy
(F)  What is the DAGMAR approach ? ; for print media ? '
(G) What is a media vehicle ?
(H) Whatis TRP?
() Give some examples of outdoor media.
8)} What is a ‘boutique’ agency ?

8. What is advertising research ? Discuss the types of
advertising research.

9. Write notes on any fwo of the following :

Section—B i | (a) Reach, circulation and frequency
 (Long Answer Type Questions) | 0 M
: Note : Attempt any fwo questions. Each question carries | .. | 1_
0marks. . " © . Lowslilig ivolvemitmedls |
EE—E aracte stic gﬂ&&in; _ ....m 43 }

~ India® Do you agree ? Explain why-or why not-citing
suitable examples. .
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5. UEEEEanEEnEEn
budget,

(Long Answer Type Questions) .
Note : Attempt any rwo questions. Each question carries
10 marks, -
6. What care should be taken while creating advertising
campaign for socidl media ? Explain the advertising
strategy for any ome social media platform you are
familiar with, BBA-301(N)
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